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News Release 

 
 

FOR IMMEDIATE RELEASE  

 

DC Restauranteurs Pin Point Attraction as Ultimate Marketing Objective 

 

3rd Annual DC Restaurant Development Summit 

 

November 25, 2013 – Sterling, VA – Connected Commerce (www.connectedcommerce.net), a 

mobile marketing company, recently attended the 3
rd

 Annual DC Restaurant Development 

Summit presented by Bisnow. Experts in the hospitality and development industries represented 

the panel that explored the permitting and alcohol board process, voluntary agreements, up-and-

coming neighborhoods. They also discussed the “various benefits and challenges of developing 

or operating in DC, MD, and VA, along with how the landscape of the Restaurant Industry is 

changing and a look into 2014 by discussing what Restauranteurs are looking for.”  

Attraction was listed as the top priority and main marketing objective for DC restaurants 

throughout the night. It was an especially hot topic with the expert panel consisting of Spike 

Mendelsohn of Good Stuff Eatery; Bill Lukashok of Hill Country; Hilda Staples; Ashok Bajaj of 

Knightsbridge; Chef Geoff and Mike Isabella. Each of these chefs has excelled as a leader in the 

restaurant industry.  

The panel highlighted the importance of bringing in customers through various attraction 

methods such as discounts, specials and more. They discussed the challenges of owning a 

restaurant in the DC area and maintaining a “full-house”, something all of these panelists has 

succeeded in. But interestingly, customer retention and analytics were not listed as primary 

activities. In this case, customer retention and analytics include activities such as providing a 

loyalty program and interpreting customer data.  

Even though businesses with a loyalty program are 88% more profitable, Connected Commerce 

found that, less than half of small businesses have a loyalty program for at least 1 of their 

locations. This resonates with the attitudes of the panel who said they are not considering 

customer retention as a primary marketing objective.  

The same panel also discussed the crucial role that customer analytics plays in delivering the best 

dining experience. Many restaurant owners exclaimed that even though that information was 

vital to the success of opening new locations, they did not have the time to do such research.  

Overall, the panel explained that time was the major factor for making retention and analytic 

activities less important. Therefore, a time sensitive loyalty solution that provides detailed 

customer data could increase profitability and demographic knowledge for many small 

businesses.  

http://www.connectedcommerce.net/
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Methodology 

Data was gathered from the 3
rd

 Annual DC Restaurant Development Summit and a small 

business survey conducted by Connected Commerce. The survey included 129 small businesses 

with an average of 30 locations. The restaurants surveyed consisted of fast, casual and high-end 

dining establishments from all over the contiguous United States. Information for this article was 

analyzed by the Connected Commerce Team. 

For more information about the 3
rd

 Annual DC Restaurant Development Summit, please visit 

http://www.cvent.com/events/2nd-annual-dc-restaurant-development-summit/event-summary-

db25c03941fb49608aa977e92bbb5478.aspx. To view the full article please visits 

http://connectedcommerceblog.wordpress.com/2013/11/21/dc-restauranteurs-pin-point-

attraction-as-ultimate-marketing-objective/. Follow Connected Commerce on Twitter, Facebook, 

Our Blog or visit www.connectedcommerce.net to learn more about the company and services.  

About Connected Commerce 

Established in early 2012, Connected Commerce is a mobile marketing and operations platform 

that enables local businesses to attract, interact and retain customers. Our all in one network 

grants business owners access to innovative acquisition tools, comprehensive engagement 

channels and impressive retention programs. This mobile, cloud-based solution enables clients to 

aggregate their coupons, deals, loyalty programs and gift cards. We provide our clients a 

marketing solution that encourages customers to purchase from their local business. We also 

offer complimentary data and analytics for customer transactions to bring even more value to our 

all on one platform.  
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